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3,000 TO
40,000
PAGEVIEWS

*No daily
publishing

*No viral
social media

@EXPLOREWITHERIN

New vs. Returning users
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COM

PROBLOGGER

80 COUNTRIES

BLOGGING SINCE 2012
FORBES, BUSINESS INSIDER,

NYTS — WITS

ERIN HOLMES
EXPLOREWITHERIN

SPEAKER
FEATURED
YAHOO TRAVEL, LONELY PLANET & MORE

o
o o
L
O -
<
gl = =
= Ll
= =
L.
> O
e |
S
mRUN
o O
< DN
w
e o
OO0
—

o
Z O
LL]
m—
2 O
o 2
el =
y 2
Q=
wn <

>




@EXPLOREWITHERIN HBLOGLIKEITS2026 #TBEXALMATY



\ N .\..‘.. y

SN WAV P

I

cvq\\ .s...4‘

[T u@)um

TB:

HE HOME DF
TRAVEL GREATIVES

kazakhz
tourism

HBLOGLIKEITS2026 #TBEXALMATY

I
,7

i

@EXPLOREWITHERIN




@EXPLOREWITHERIN HBLOGLIKEITS2026 #TBEXALMATY



@EXPLOREWITHERIN #BLOGLIKEITS2026 #TBEXALMATY -

EEEEEEE
IIIIIIIIIIIIII



@EXPLOREWITHERIN HBLOGLIKEITS2026 #TBEXALMATY



“THE ONLY THING THAT’S
CONSTANT IN THIS
INDUSTRY IS CHANGE”

Christopher Mitchell
TRAVELINGMITCH (2010)
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Al assistants

Pinterest
and
YouTube

Google

Blog

TikTok and

Instagram
search

Newsletters
and direct
audiences

A
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“A BLOG IS A TRAVEL & CONTENT
PORTFOLIO AND EARNS
AUTHORITY & TRUST BECAUSE IT IS
YOUR HOME BASE FOR BUSINESS” :}

Christine Kaaloa

A PR s~ Y
' _( ./&{.’w;:ﬁ Y b o P -
. .
GRRRLTRAVELER (2008) ‘ e




“SOCIAL MEDIA CAN INTRODUCE
PEOPLE TO YOU.
YOUR WEBSITE SHOWS THEM
WHAT YOU KNOW & HOW SERIOUSLY
YOU TAKE YOUR BUSINESS.” 3.~

Erin Holmes
EXPLORE WITH ERIN (2012)
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2 704 /56

50%
2:2".67/+)6
25%
3.13%
Organic Search Direct Organic Social
62198 sessions 20,007 sessions 2, 7606:sessions
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ACTION: Record your current stats before changing your strategy.
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“Toronto kids family activities best” OR

“What should | avoid doing in Toronto with kids?”
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ACTION: Label every planned article with its primary job.



“WHATEVER KIND OF CREATOR YOU BECOME,
YOUR PRIMARY FOCUS SHOULD BE HELPING
PEOPLE. EVERYTHING YOU DO IS IN SERVICE TO
THEM. IF YOU FIND A WAY TO COMBE THAT
HELP WITH BEING ENTERTAING AS HELL, THAT’S

WHERE THE MAGIC HAPPENS.”

Kate McCulley
ADVENTUROUS KATE (2010)




“HELPFUL DOES NOT HAVE TO
MEAN BORING. THE BEST CONTENT
ANSWERS THE QUESTION AND

STILL SOUNDS HUMAN.” :

Erin Holmes

EXPLORE WITH ERIN (2012)
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++ Comprehensive is useful
2 Bloated is not

«/ Every section must help a decision

@EXPLOREWITHERIN #BLOGLIKEITS2026 #TBEXALMATY -2



ACTION: Select one existing article before creating a nhew one.



THE E.R.LLN TEST
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ACTION: Add one observation, result or mistake only you can provide.



“THE ONLY WRITING LEFT STANDING IS THE
KIND A MACHINE CAN’T FAKE: THE THING
YOU’VE ACTUALLY DONE, SEEN, OR

BROKEN YOURSELF.”

Laurence Norah

FINDING THE UNIVERSE (2010) |
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TORONTO: THE RESULT

* 17,903 GA4 pageviews

e 278,000 Search Console
Impressions

* 12,900 Search Console clicks

* Moz ranking: #1 for Toronto
attractions for kids
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BRUNCH: THE RESULT

Clicks Impressions
1.8k

METRIC JUL - DEC 2025 JAN - JUNE 2026 CHANGE

sy

“&  CLICKS 680 1,280 T +88%

(Up about 88%)

IMPRESSIONS 60,200 115,000 T +91%

(Up about 91%)

@EXPLOREWITHERIN #BLOGLIKEITS2026 #TBEXALMATY -2 (18X




ACTION: Find a page with history & improve it



CanYou Eat Cute
“Australian Animals?

By Erin Holmes
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THE HOME DF
TRAVEL GREATIVES
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AUSSIE ANIMALS: THE RESULT

Clicks Impressions

JUL - DEC 2025

METRIC

JAN - JUNE 2026 CHANGE

<§> IMPRESSIONS 13,300 17,500 T +32%

-'k CLICKS J -35%

A sTmaebcR  0.20% 0.10% J -50%

@EXPLOREWITHERIN HBLOGLIKEITS2026 #TBEXALMATY - ﬁ%}




ACTION: Export current queries before changing ranking articles.




@EXPLOREWITHERIN HBLOGLIKEITS2026 #TBEXALMATY



ACTION: Turn vague headings into questions readers ask



BUILD TOPIC CLUSTERS

* One guide is not an Bcu ItldppT togpt' <|: é.uktthl?nor Ifyy

outhoity S Ve

* Create supporting
articles

* Link them naturally

* Own a useful topic
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PRACTICAL Al WORKFLOW

5 Steps to Better Al Edltmg y

Supply your article
and target intent

e o Ask for gaps, not
- a generic rewrite

l bl Add first-hand
. e ;0 evidence
. Verify every
current fact
f Edit in your
own voice

ACTION: Use Al to diagnose one article, then make the decisions yourself



/-STEP SEQ UPDATE CHECKLIST

FROM SEARCH CONSOLE TO RESULTS =

OPEN SEARCH CONSOLE

FIND A PAGE WITH IMPRESSIONS BUT WEAK PERFORMANCE

REVIEW THE RANKING RESULTS

PROTECT EXISTING QUERIES

ADD EXPERIENCE AND ONE DECISION-MAKING SECTION

UPDATE TITLE, INTRO AND LINKS

MONITOR THE RESULT

ACTION: TELL SOCIAL MEDIA IF | DID GOOD @explorewitherin #BlogLikelts2026



1. Answer
real questions

investing in
search

What still
works in

6. Use Al as 3. Demonstrate
an assistant experience

5. Improve 4. Build topical
existing content authority

ACTION: TELL SOCIAL MEDIA IF 1 DID GOOD @explorewitherin #BlogLikelts2026



“PEOPLE CAN GOOGLE FACTS. THEY CAN
GET BLAND INFORMATION FROM Al, BUT
THEY CAN'T GET YOUR STORIES FROM
ANYONE ELSE.”

Susan Lainer-Graham

WANDER WITH WONDER (2009)




“THE OPPORTUNITY IS NOT TO
COMPETE WITH Al ON VOLUME. IT IS
TO COMBINE HELPFUL INFORMATION

WITH JUDGEMENT, PERSONALITY
& LIVED EXPERIENCE.” o

Erin H Olmes i\:;
EXPLORE WITH ERIN (2012) 8 @@Q
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ERIN HOLMES
EXPLOREWITHERIN.COM
@EXPLOREWITHERIN

ERIN@EXPLOREWITHERIN.COM
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